
SREEKRISHNACOLLEGEGURUVAYOOR

DEPARTMENTOFMALAYALAM

CERTIFICATECOURSEOFFEREDONADVERTISING2024-25

COUSRECODE:CERSKCMAL06

Duration30hr

COURSEOBJECTIVE

Advertisingisaveryspecializedareainmasscommunicationwheretheaspirantsrequirea

specialsetofskillswhichcanbeacquiredthroughobservationandsynthesis.Thecourse

structuresaframeworkforstudentswhohaveaptitudeinsimilarareas.

CourseOutcome:

● Studentswillunderstandthepowerofadvertisementincommunication

● Studentswillbeabletocreateanadvertisementthemselvesinaprofessionalway

● studentsdogetanideaabouttheaestheticsofanadvertisement

OrientationofCoursecontent

CourseContent TypeofActivity HoursEngaged

AcquiringKnowledge Classroom teaching,Groupdiscussion 14

Applyingtheoretical/. Skillorientedtraining, 16

Practicalskills

Assessment :basedontheoryandpractical



Syllabus

Module1. 5hr.

Evolutionofadvertising–definitions–functions–typesofadvertising

Module2. 5hr

Economicandsocialaspectsofadvertising–effectofadvertising-presentstatusof

advertising

Module3. 5hr

Elementsofadvertising–principlesofcopywriting–visualization–advertisementscript

writingfor

visualmedia–radioadvertisements

Module4 15hr

Practicalsessionsrelatedtoadvertisingindifferentmedia-visual,audio-printed

Booksforreference

·LittleFieldandKrickPatrick,MassCommunicationinMarketing

·W BMoriarty,Advertising:PrinciplesandPractice

·GeorgeBelch,AdvertisingandPromotion

·BNAhujaandSSChhabra,AdvertisingandPublicRelations

·SHKazmiandSatishBatra,AdvertisingandSalesPromotion
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